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Introduction: 
Welcome to the Presidential Election.  It’s the big show, and this year’s election is going to be hard 
fought.  The election is predicted as being a tight race and you have assembled a top notch team to 
handle this task.  Your team of three will fill the following roles: 

1. Presidential Candidate: You are the next President of the United States, well at least that is 
what your campaign manager keeps saying. 

2. Campaign Manager: As the “mastermind” of the operation, you are responsible for making your 
candidate a winner.  Good luck. 

3. Media Liaison/Secretary: You must make sure that the candidate always puts his/her best face 
forward.  Image is the name of the game.  Sell the candidate, win the presidency. 

 

Task: 
Your task is to compose a winning strategy for the upcoming election, by learning about issues, politics, 
media, and voters.  The more you know the better your chances for winning the race.  It’s only the most 
powerful position on the planet, no worries. 
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Process: 

You will need to research or canvas several phases of the presidential race in order to put together the 
best strategy possible.  The phases are as follow. Each member of the team should produce a minimum 
of one page of responses for each phase. 
 

1. Phase One: Announce Candidacy 
a. Build a Platform Presidential Candidate 

 What is your party? 

 Decide from your findings where you are on the political spectrum. After 
describing the results,  do you predict any difficulties promoting your political 
stance? If so which? 

 Choose five issues and describe how you feel about them and how the 
government should be involved or limited. 
 

b. Talk to Party Members: Campaign Manager 

 Find them in both houses and in the influential states and write a short 
invitation to support your candidate and why. 

 
c. How to Sell the Candidate: Media Liaison/Secretary 

 View and analyze what’s effective in 4 of the following commercials.  Briefly 
describe the theme and why you believe they worked. 

 
 

2. Phase Two: Primary Season 
a. Give speeches: Presidential Candidate 

 Find your inspiration: Visit these sites and print out one of the famous speeches. 

 “Mark up” the speech with notes and report on 3 effective strategies used by 
the speech writer. These are themes that you would like to see in your speeches 
during this season. 
 

b. Plan events/Headquarters/travel/signs: Campaign Manager 

 Read the article on a recent case that may help your cause.  Summarize what 
you read. 

 Look over the ’08 Primary Timeline and choose one state from early, middle, 
and late primary season. (Note the links for your chosen party)  

 Predict a total fundraising dollar amount and, by using the chart, name three 
areas of supporters that could give in the three categories listed.  

c. Set up an effective website Media Liaison/Secretary 

 On a two columned-chart record features you find and why they are there. 

 Summarize the key features you would incorporate into your candidate’s 
website.  Include color choice, options, images, themes, social networking links, 
and other special features. 

 
 



 
 
 
 

3. Phase Three: General Election Season 
a. Grand Finale Speech Presidential Candidate 

 Write a 2-3 page speech to the nation that addresses the following concerns: 

 Status: Current condition of America.  

 Promise: How are you going to propose change? 

 Vision: Touches upon your biggest issue stances 

 Connect to the people.  Reference a few citizens and their problems. 

 Politely slam your opponent  

 Incorporate Basic Principles of Govt, Founding Documents/Quotes 

 Conclude  
 

b. Where to campaign? Campaign Manager 

  Strategize your target voters by state. Use the Select a Starting View menu to 
look closely at the map. 

 List the states that you will most likely win. (Solid Dem or Rep) 

 List the states that will be competitive/close, and you would to pursue 
heavily.  Describe how you will win these close contests. 

 Provide the final electoral vote count. 
 

c. Convention and Beyond  Media Liaison/Secretary 

 Your four days in August will have to be mapped out per day. 

 Schedule each of these days with a “catchy theme”, keynote speaker, special 
guest, and patriotic connection. Also choose a willing Hollywood producer to 
organize the production. 

 General Election: Plan to promote your candidate in the best light possible. 
What image will be important to your now national audience? Describe how 
you will keep the candidate relatable, yet a leader, socially caring, yet tough. 
Describe how Americans will view the candidate.     
 

4. Phase Four: Presentation 
a. Presidential Candidate: Give a short (2-3minutes) stump speech to students. 
b. Campaign Manager: Choose the issues the presidential candidate will talk about. 

Provide a brief rationale for the direction of the speech. 
c. Media Liaison/Secretary: Write the speech. Use the direction and themes chosen and 

consider the audience. 
d. As a team: Consider what signage/tools that might enhance your candidacy. 

 

 
 
 



 
Evaluation: (Phases 1-3) 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

CATEGORY  4  3  2  1  

Amount of 
Information  

All topics are 
addressed and all 
questions answered 
completely. Additional 
information 
accompanies the 
response.  

All topics are addressed 
and all questions 
answered completely.  

All topics are addressed, 
and most questions 
answered.  

One or more topics 
were not addressed.  

Quality of 
Information  

Information clearly 
relates to the main 
topic. It includes 
several supporting 
details and/or 
examples.  

Information clearly 
relates to the main 
topic. It provides 1-2 
supporting details 
and/or examples.  

Information clearly 
relates to the main 
topic. No details and/or 
examples are given.  

Information has little or 
nothing to do with the 
main topic.  

Connections  The responses reflect 
a clear connection 
between the prompt 
and 
governmental/political 
topics or themes.  

The responses reflect 
some connection 
between the prompt 
and 
governmental/political 
topics or themes.  

The responses reflect 
little connection 
between the prompt 
and 
governmental/political 
topics or themes.  

The responses reflect no 
connection between the 
prompt and 
governmental/political 
topics or themes.  

Mechanics  No grammatical, 
spelling or 
punctuation errors.  

Almost no grammatical, 
spelling or punctuation 
errors  

A few grammatical 
spelling, or punctuation 
errors.  

Many grammatical, 
spelling, or punctuation 
errors.  



 

Evaluation : Speech 
 

 
 
 
 
 
 
 
Conclusion: 
You have put much time and commitment into promoting your candidate, the message, and the face.  
Elections are completely exhausting and expensive.  Are you ready to begin considering the re-election 
bid yet?  Consider the tasks accomplished by your team of three and imagine the hundreds or thousands 
of volunteers and staff necessary to compete for the office of President.  Congratulations on a job well 
done.  Enjoy the inaugural party and sweet taste of victory. 
 
  


